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lottery operator

A leading global

Introduction

Robert Chvatal
Member of the Board and 
Chief Executive Officer

After publishing corporate social 
responsibility (“CSR”) reports in the past 
years, I am so proud to be launching our 
first ESG Report at Allwyn International 
a.s. The report marks an important 
step in our group’s development 
by recognising the range of ways in 
which we impact, and are impacted 
by, society and broader global trends. 
We are faithful to the original vocation 
of lotteries and are focused on being an 
active part of society and giving back 
to our communities. We are looking 
forward to scaling our community 
impact as we are delighted to have 
been selected as the Preferred Applicant 
for the next UK National Lottery licence. 

At Allwyn Group we strongly believe 
that a sustainable business model 
leads to a successful economic 
performance and high returns for 
society. In line with our recent rebranding 
from SAZKA Group to Allwyn, we 
have reinforced our commitment to 
maintaining a business model based 
on responsibility, excellence and social 
returns. Allwyn’s core values of being 
Innovative, Inclusive and Trustworthy 
underpin the way we work and are 
an important part of how we strive 
to do business responsibly. They help 
us to reinforce safer play and prevent 
player harm, whilst also delivering 
good for all. We aim to have a holistic 
approach and to embed sustainability 
in all parts of the business, including 
governance, design of new products, 
communications, procurement, HR, 
innovation and new technology. 
This report focuses on this broad remit 
of activities relating to how we strive 
to do business responsibly across the 
three ESG themes – Environment, Social 
and Governance. This topic is not new 
to us – through our subsidiaries we 
have been undertaking a huge range 
of ESG related initiatives over many 
years, with the social responsibility area 

being focused on in our previous CSR 
reports. We acknowledge the growing 
importance of ESG and the positive 
impact it creates for all stakeholders 
in helping to address sustainability 
challenges. We have therefore focused 
on “connecting the dots” and bringing 
ESG themes and issues to the front 
of Allwyn Group’s commercial and 
corporate strategy. Our ESG report is 
part of an ongoing journey and is a 
critical part of ensuring our business 
can achieve our mission statement “to 
be a trusted and proactive guardian of 
all that is good in lotteries and casual 
gaming entertainment”.  

Our ESG strategy has been developed 
with a focus on four key pillars of ‘Playing 
Responsibly’, ‘Partnering for Impact’, 
‘Empowering People’, and ‘Respecting 
the Planet’. Each pillar relates to several 
ESG-related material issues that affect 
our business and helps us to focus on 
delivering impact in the areas that we 
believe matter most to our stakeholders.  
We are committed to working more 

closely with our stakeholders going 
forward to conduct regular materiality 
assessments to ensure that our 
approach aligns with their expectations 
in terms of material themes. We will 
report against these themes each 
year in our ESG Report and on an  
ad-hoc basis via our website 
www.allwynentertainment.com. 
This report highlights where we stand 
and how we aim to deliver impact 
across each of the four ESG pillars, along 
with some of the key highlights from 
2021 and some of our key aspirations 
for 2022. You can find our ambitions, 
mission statements, material issues 
and targeted outcomes on the 
following pages. 

A letter from our CEO

Governance & Compliance
We are committed to operating our businesses 
with integrity and adopting governance policies 
that promote the thoughtful and independent 
representation of our stakeholder interests.
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Playing Responsibly

Ambition:
To lead in player safety

Mission:
To measure and increase engagement with 
our players to help us minimise player harm 
whilst supporting responsible gaming.

Material themes:
• Safer play and player protection
• Business ethics and compliance
• Responsible governance

Targeted outcomes:
• Compliance on all levels
• Player protection of the highest quality

Empowering People

Ambition:
To create opportunities for all

Mission:
To invest in people who make our  
success possible to create and foster  
an environment where individuals  
are celebrated and feel valued.

Material themes:
• Talent attraction and development
• Diversity and inclusion
• Occupational health and safety

Targeted outcomes:
• Employer of choice
• Engaged workforce

Partnering for Impact

Ambition:
To change lives for the better

Mission:
To proactively engage with 
stakeholders to deliver positive  
impact where we operate.

Material themes:
• Partnerships and sponsorships
• Community engagement

Targeted outcomes:
• Impact at scale
• Strong communities

Respecting the Planet

Ambition:
To minimise environmental impact

Mission:
To further improve environmental 
performance and report annually 
relative results and initiatives.

Material themes:
• Sustainable supply chains
• Resource consumption
• Energy consumption

Targeted outcomes:
• Sustainable resource use
• Climate action

Governance & Compliance
We are committed to operating our businesses with integrity and adopting  
governance policies that promote the thoughtful and independent representation  
of our stakeholder interests.

• Prioritising the integrity of compliance processes and procedures.

• Upholding our systems, policies and procedures to the highest standards.

• Ensuring each subsidiary has relevant units and departments to ensure compliance 
with legislation.

A letter from our CEO
ESG Strategy in detail

Introduction
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Introduction

A letter from our CEO
ESG Journey

A critical step in our ESG journey in 2021 was conducting a systematic internal review of the governance, policies, 
ESG activities and ESG-related data and key performance indicators (KPIs) across our consolidated businesses 
to help us define our “base line scenario” in order to develop our ESG strategy at group level. 
Our review highlighted the following:

Our ESG strategy is inspired by the 
Sustainable Development Goals 
(“SDGs”) and the 2030 Agenda for 
sustainable development. We have 
also looked into leading practices 
and world-wide business trends and 
standards to help shape our approach. 
We want to play our part and have 
highlighted below the 5 SDGs where 
we already have a relevant focus 
and the 5 SDGs where we’d like to be 
doing more. You can also see how 
we contribute to the SDGs across our 
four pillars on page 7.

We will continue to shape our business 
with ESG principles at the heart over 
the coming years. Our ESG Roadmap 

on page 25 brings our aspirations to 
life for the next 12 months. 

Although not related to 2021, I want 
to finish by saying how proud I am 
of all our colleagues who have 
stood shoulder-to-shoulder in total 
solidarity with the Ukrainian people 
after Russia’s brutal invasion earlier 
this year. Through the Karel Komárek 
Family Foundation and our partner 
in Lviv, we have been supporting 
efforts with distributing equipment 
and finding refugees a safe place 
to stay. Our lotteries are also raising 
funds for the Red Cross and many of 
our colleagues are volunteering their 
time to support in any way they can.  

We recognise that these are only  
small acts in comparison to the 
thousands of brave Ukrainians who 
have taken up arms to defend their 
homeland and freedoms. However, 
we believe it’s the responsibility of 
anyone who values freedom and 
democracy to play their part, no 
matter how big or small. This is all 
part of being a responsible business 
and we are excited to be progressing 
on this journey – thank you for joining us.  

Robert
CEO

Safer Play Environment

In all of our markets we have clear and strong safer play 
policies based on prevention of under-age gaming (age 
control systems), excessive play (based on responsible 
product design, monitoring of transactions, players’ 
self-exclusion register, training of agents) and active 
alert systems regarding match fixing (membership of 
the Global Lottery Monitoring System – an international 
association of state lotteries aiming to safeguard the 
integrity and core values of sports from corruption).

We have collected the existing environmental data of our 
consolidated operating companies and have started to 
prepare this for consolidation at group level to help us 
set ambitions in this space. 

Social Governance

We have compared internal practices regarding equal 
opportunities, training and other employee benefits. 
This will help us to build out and embed our corporate 
strategy, including our ESG approach across the group.  

We are delighted that our financial contribution to 
good causes for 2021 totals €32.4 million, €1,228 million 
in gaming tax expenses related to the year 2021, which 
Governments also use for social activities in respective 
markets. 

Both at group level and across our businesses, we have 
varying levels of governance in place. This includes 
internal policies, processes and reports that are in full 
compliance with applicable legislative requirements. 
We have compared the 2020 reporting, conducted in 
2021, of our businesses and identified common reporting 
standards as well as available data. This has been an 
important assessment process to undertake to enable us 
to define ambitions and KPIs at group level. You can read 
more about our governance on page pages 18 and 19.

Our leadership team is mindful of the ESG priorities and 
approved our strategy and ambitions. I am pleased to 
be the ESG sponsor on the Board of Directors and we 
now also have a dedicated executive member for ESG.€32.4m

Key Areas of Focus Key Areas to Focus on Going Forward

Protecting underaged and 
training staff to prevent 
vulnerable groups becoming 
addicted, with player protection 
commitments group-wide.

Effectively utilise data  
to limit advertising to 
vulnerable groups.

Total investment in training and 
development has increased 
across the group, including 
themes of responsible gaming 
and health and safety.

Work towards greater 
gender equality across 
the group at all levels.

Allwyn supports the economic 
growth of each market and  
area that we operate in,  
through charitable partnerships 
and tax contributions.

Take action to further reduce, 
reuse and recycle resources 
across the group, especially 
from electronic waste.

Fair and equal tax paid from 
€3bn of revenue across the 
Group, which supports the 
prosperity of institutions.

Engage with national 
governments and NGOs 
to strengthen responsible 
gaming legislation.

Scope 1 and 2 emissions 
are measured throughout 
the group.

Begin to measure 
and report on 
Scope 3 emissions.
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Introduction

Our Business

Mission
Purpose

Vision

Governments:
Taxes paid

Society: 
Better funding  

of good causes

Investors:
Sustainable ROI

Players:
Better experience

Our stakeholders:

To be a trusted and proactive guardian of all that is  
good in lotteries and casual gaming entertainment.  
Changing lives … a little or a lot … but always for the better.

Making play better for all.
We want to harness talent and technology to change perceptions 
of what is possible in lotteries and casual gaming entertainment. 

We work collaboratively with our stakeholders with harm 
prevention at the forefront as we know we can have a much 
greater impact through collaboration.

To be a leading global lottery-led entertainment 
platform by making gaming better for all.

Suppliers:
Long lasting 
partnerships

Employees:
A great place  

to work

1110 Allwyn Environmental, Social and Governance Report 2021Allwyn Environmental, Social and Governance Report 2021



Introduction

Our Business

Allwyn is a leading multi-national 
lottery operator and the largest  
pan-European lottery operator. 
We operate lotteries in multiple  
European countries, including  
Austria, the Czech Republic, Greece 
and Cyprus, and Italy. We primarily 
focus on lotteries, including draw-
based and instant-win lottery games, 
and distribute our products through 
both physical retail and online 
channels. We leverage our strong 
lottery brands, large player base and 

extensive physical retail and online 
distribution networks to provide other 
entertainment offerings, including 
online instant-win games, iGaming, 
sports betting, video lottery terminals 
(“VLTs”) and casinos.

We benefit from long-established 
brands, reflecting a long history of 
operations, and distribution networks 
which are among the largest in each of 
our respective countries of operations. 
Our brands enjoy high recognition, 

and our games are played by a large 
and broad player base covering, 
in terms of both gender and age, 
a substantial portion of the adult 
population. We operate under long-
term and, in many cases, exclusive 
licences and concessions, and enjoy 
leading positions in our markets.

Delivering value for all our stakeholders 
is at the core of our group. We achieve 
this across our business activities as 
shown on the next page.

Our achievements 2021 highlights

Gross gaming revenue (“GGR”)

€3.1bn
Net gaming revenue (“NGR”) 

€1.8bn
GGR growth 

51%
Adjusted EBITDA 

€967m
Adjusted EBITDA margin 

53%
Online GGR (Czech Republic)

38%

Offering games to a total addressable 
gaming market of 79 million people

79m
More taxes for governments - €3 billion 
taxable revenue supporting society

€3.1bn
€32.4 million spent directly on good causes 
across all markets in 2021 through 
sponsorships and donations

€32.4m
More returns for investors - €1.8 billion 
consolidated Net Gaming Revenue delivering 
a 53% adjusted EBITDA margin in 2021 

€1.8bn

1312 Allwyn Environmental, Social and Governance Report 2021Allwyn Environmental, Social and Governance Report 2021



Introduction

Our Business
Value Chain

Inputs

Financial Capital
• Financial resources invested

• Investment of cash generated by operations

• Debt and equity

Business Activities

Allwyn is a leading multi-national lottery operator 
and the largest pan-European lottery operator. 

We operate lotteries in multiple European countries, 
including Austria, the Czech Republic, Greece and 
Cyprus, and Italy. 

We primarily focus on lotteries, including draw-based 
and instant-win lottery games, and distribute our 
products through both physical retail and online 
channels, with a digital first mindset.

On the group level, we focus on the identification 
and deployment of product best practices across 
our geographies, leveraged scale with suppliers 
and economies of scale in technology. Moreover, we 
participate in M&A and tender activities to increase 
our scale.

In our geographies of operation, we focus on the 
execution, delivering best experience for players 
with a safer play mindset.

Human Capital
• Company employees

• Employee skills, competence and knowledge

• Training and development expenditure

Manufactured Capital
• Points of sales network and licenced 

POS/agencies

• Gaming terminals

• Own and leased facilities

Intellectual Capital
• Investments in technology and products

• Product and operational best practices

• Brand reputation

Natural Capital
• Total energy consumed

• Total water withdrawn

Social and Relationship Capital
• Social contribution

• Relationships with stakeholders

• Partnerships and stewardship programs

Outputs

Allwyn’s primary value creation is to responsibly 
deliver high quality physical retail and online gaming 
products and services that include:

 √ Lotteries

 √ iGaming

 √ Sports betting

 √ VLTs and casinos

We work collaboratively with our stakeholders 
with harm prevention at the forefront, ensuring all 
stakeholders benefit from our activities:

 √ Players: Better experience

 √ Governments: Taxes paid

 √ Society: Better funding of good causes

 √ Investors: Sustainable ROI

 √ Employees: A great place to work

 √ Suppliers: Long lasting partnerships

 

Allwyn acknowledges that its business activities 
contribute to unwanted by-products including CO2 
emissions.

Outcomes

Financial Capital
• Expansion and growth of operations

• Financial scale, diversification and resilience

• Investment in existing and new businesses and 
cash returns

Human Capital
• Safe, attractive and diverse workplace –  

Employer of Choice

• Competitive wages and benefits

• Engaged, empowered and passionate employee

Manufactured Capital
• Business continuity

• Strengthened relationship networks

Intellectual Capital
• Enhanced technology and product offering

• Best practices applied across our geographies

• Product innovation

• Reinforced brand reputation

Natural Capital
• Environmentally conscious

• Reduced GHG emissions

Social and Relationship Capital
• Safe play

• Enhanced social commitment

• Taxes paid

• Full legality, compliance with applicable legislation
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Introduction

Our Business

Austria Czech Republic

#1 Lottery and casino 
operator in Austria

Exclusive lottery licence and 
operator of casinos

Exclusive online gaming licence

Other gaming operations 
include sports betting and VLTs

5,100 points of sale (“POS”)

#1 Lottery operator 
in Greece and Cyprus

Exclusive lottery, land-based 
sports betting and VLT licences

Acquired the leading online 
gaming operator in 2020

13,000 POS

32.5% stake
#1 Numerical lottery 
operator in Italy

Exclusive licence for fixed 
odds numerical lotteries

33,600 POS

#1 Lottery operator  
in the Czech Republic

94% market share in 
numerical lotteries 

Other gaming operations 
include online sports betting 
and digital-only games

12,500 POS 

Greece and Cyprus Italy 

Rome
Italy

Vienna
Austria

Prague
Czech Republic

Athens
Greece

Brands

Brands

Brands

Brands

2011–2012
Acquisition of
100%
of SAZKA

2013
Acquisition of
33%
stake in  
OPAP through 
privatisation

2015
Acquisition of
11.3%
stake in CASAG

2017–2018
Acquisition of 
additional stakes  
in CASAG, bringing 
total economic 
interest to
38.3%

2019
KKCG and Emma 
Capital agree on the 
split of the assets in 
SAZKA Group, and 
KKCG becomes the 
sole owner of SAZKA 
Group

Acquisition of 
additional
7.3%
stake in OPAP via a 
voluntary tender 
offer

2016
Acquisition of
11.6%
stake in  
Austrian 
Lotteries

Acquisition of
32.5%
stake in 
LottoItalia 

2020
Acquisition of
17.2% 
stake in CASAG, 
bringing total 
economic interest 
to 55.5%

OPAP’s stake in 
Stoiximan Group’s 
Greek and Cypriot 
business increased 
to 84.5%

Acquisition  
of additional 
4.11% economic 
interest in OPAP

2021
Acquisition of additional
4.3% 
stake in CASAG, bringing 
total economic interest 
to 59.7%

Acquisition of additional 
4.1% economic interest 
in OPAP

€500m Apollo 
investment in immediate 
parent

Announcement of 
re-branding to Allwyn
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Introduction

Governance

Ensuring we have effective risk management controls in place  
at Allwyn Group is a critical part of being a responsible business. 
We consider governance and compliance to be a foundation 
that enables our ESG strategy, with policies and processes in 
place to allow us to identify, analyse, monitor, assess and 
mitigate risks to our business. 

We have recently strengthened our 
governance and are delighted that 
our Chief Executive Officer, Robert 
Chvatal, who is a member of the 
board of Allwyn International a.s., has 
taken on responsibility for ESG strategy. 
Robert has extensive experience in 
running lotteries responsibly and will 
play a key role in embedding ESG 
across our businesses. Jan Matuska, our 

Chief Operating Officer, is responsible 
for leading and driving the agenda 
across the group in line with the ESG 
strategy. To facilitate implementation, 
each local market has assigned 
ESG managerial responsibilities to 
a selected number of colleagues to 
ensure that robust bottom-up and 
top-down collaboration and dialogues 
work effectively. This will maximise the 

impact we create together. On top of 
this, all of our consolidated operating 
companies have an established ESG 
board member in place to oversee 
the ESG agenda across the group.

Karel Komarek
Chairman of the Board

Robert Chvatal
Member of the Board and  
Chief Executive Officer

Katarina Kohlmayer
Member of the Board

Biography
Karel is the Chairman of the Board of Directors 
of Allwyn International a.s. He has been involved 
with Allwyn International a.s. since 2011 when 
KKCG, the private investment group that he 
founded, became a major shareholder. He is 
also the chairman of the Boards of Directors 
of companies forming part of the KKCG Group 
(including, among others, KKCG AG, KKCG a.s., 
and MND a.s.). He is also the founder of the Karel 
Komárek Family Foundation and the current 
co-chair of the Kennedy Center International 
Committee on the Arts in Washington DC.

Biography
Robert is a member of the Board of Directors of 
Allwyn International a.s. and the Chief Executive 
Officer of Allwyn International a.s. He is a member 
of the board of directors of individual companies 
that belong to Allwyn International a.s., including 
OPAP and SAZKA, of which he is also the Chairman. 
He is also a member of the supervisory board 
of CASAG and Austrian Lotteries. He previously 
worked at Procter & Gamble and Reckitt Benckiser 
before moving to T-Mobile as Chief Marketing 
Director. He was later appointed as Chief Executive 
Officer of T-Mobile Slovakia and T-Mobile Austria. 
He is also a member of the Association of 
European Lotteries.

Biography
Katarina is a member of the Board of Directors 
of Allwyn International a.s. and current CFO of 
KKCG Group. She is in charge of KKCG Group’s 
capital markets and other financing activities, 
M&A, and accounting, control and audit operations 
within the KKCG Group. She is also a member 
of the board of directors of KKCG a.s., and of 
individual companies that belong to Allwyn 
International a.s., including OPAP and CASAG. 
Prior to joining KKCG, she served as managing 
director at Morgan Stanley and VTB Capital. 
During her professional career, she has specialised 
in M&A transactions and their financing in Central 
and Eastern European countries, Russia and  
the CIS.

Michele Raba
Member of the Board

Biography
Michele is a Partner at Apollo having joined in 
2010. Since he joined Apollo, Michele had been 
involved in various private equity transactions. 
He currently serves as a director of Italian gaming 
company, Lottomatica, as a supervisory board 
member of Slovenian bank, NKBM, and leasing 
company, Summit Leasing Slovenia and as a 
supervisory board member of German bank 
Oldenburgische Landesbank. He is a former 
board member of Watches of Switzerland, 
Gamenet and KBS banka. Prior to joining Apollo, 
Michele was with Goldman Sachs International 
in the Financial Institutions Group within the 
Investment Banking Division, based in London.

Pavel Saroch
Member of the Board

Biography
Pavel is a member of the Board of Directors of 
Allwyn International a.s. and current CIO of 
KKCG Group. He is a member of the board of 
directors of KKCG AG, and of individual companies 
that belong to Allwyn International a.s., including 
OPAP and SAZKA. He is also a member of the 
supervisory board of CASAG. He served in 
management positions with securities trading 
firms such as Ballmaier & Schultz CZ and Prague 
Securities. From 1999 to 2001, he was a member 
of the board of directors of IFB. In 2001, he was 
appointed deputy chairman of the supervisory 
board of ATLANTIK FT and subsequently became 
a member of the company’s board of directors. 

Audit Committee
Allwyn International a.s. has established an 
Audit Committee in accordance with the 
requirements of the Business Corporations 
Act. The competence of the Audit Committee 
according to the applicable legislation is:
• Monitoring the effectiveness of the internal 

quality control and risk management 
systems and monitoring the process of 
the preparation of financial statements 
and consolidated financial statements;

• Recommendations to the Supervisory Board 
as to the auditors which shall be appointed, 
assessment of their independence and the 
discussion of any threats to the auditor´s 
independence if need be, including the 
adoption of necessary safeguards;

• Submitting to the Board of Directors or the 
Supervisory Body recommendations to 
ensure the integrity of the accounting and 
financial reporting and annual reports on 
the Audit Committee’s operations

The members of the Audit Committee of 
Allwyn International a.s. in the year 2021 
were the following persons:
• Otakar Hora, independent member – since 

15 May 2020 to 30 April 2021 (Chairman of 
the Audit Committee since 22 May 2020);

• Roland Ruprecht, independent member 
– since 1 May 2021 (Chairman of the Audit 
Committee since 28 May 2021);

• Jan Hrazdira, independent member – since 
15 May 2020; and

• Zdenek Jurak – since 15 May 2020

Board of Directors  
ESG Strategy and oversight

COO  
Responsible executive committee member

Central ESG management  
Co-ordination and tracking

Global and local teams  
Implementation

ReportingG
ui

da
nc

e

CEO  
Accountable BoD sponsor
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Introduction

Risk Management

Our approach to governance and compliance helps us  
manage and mitigate risks collaboratively across our group.  

Our risk management framework has 
been designed to identify, access, 
manage and monitor identified risks, 
both on the group level as well as 
across our operating geographies.  
We have identified the following 
ESG-related risks and uncertainties, 
the occurrence of any of which, 
individually or in aggregate, could 
have a material adverse effect on our 
business, prospects, results of operations 

and financial condition. The order in 
which the risks are presented does 
not reflect their materiality, potential 
impact or probability of occurrence. 
As our Group’s ESG is a continuing 
journey, the Risk Mitigation Strategy 
approach shown below includes 
activities which are at varying levels 
of maturity - and we continue to 
embed them as we move forward.  

The risks described below are not the 
only risks we face. 

We will remain committed to observing 
and managing risks in order to fulfil 
our wider social responsibilities and to 
protect the interests of all stakeholders. 
More information can be found in the 
Annual Report of Allwyn International 
a.s. 2021 pages 37-46.

Allwyn ESG 
Strategy Pillar

ESG Element 
Covered

Risks Related to Risk Risk Impact Risk Mitigation Strategy

Playing 
Responsibly

Responsible 
Gaming 

Unstructured and incoherent strategy and 
approach to player protection and responsible 
gaming, failing to safeguard players’ interest, 
minimise any potential harm on society and 
on vulnerable groups.

• Vulnerable members of 
society

• Participants interest & 
recreational purpose

• Underage play and future 
generations

• Responsible Gaming Policy, rigorous product and distribution 
guidelines

• Robust data analysis and assessments, monitoring and intervention 
procedures

• Research, Prevention and Treatment partnership with leading 
organisations and schemes

Brand &  
Reputation

Detrimental exposure to reputational, 
regulatory and legal risks due to failure to 
comply with responsible gaming applicable 
laws, standards and regulations.

• Corporate and franchise 
value

• Credibility and 
Stakeholders’ trust

• Brand perception and 
sustainable growth

• Close cooperation, transparent communication and timely 
engagement with all stakeholders

• Responsible advertising and marketing disciplined approach to 
individual products / audiences

• Cross functional interaction and innovative features across all 
communication channels

Partnering  
for Impact

Community 
Support

Failure to maximise the impact of funding 
and support to communities we operate in, 
to identify key initiatives, articulate objectives, 
monitor, measure and report on outcomes, 
promoting public awareness.

• Mobilisation of funds and 
resources

• Social impact strength and 
momentum

• Ripple effect and powering 
more good

• Articulated Board ESG and CSR strategies transposed into actionable 
and measurable initiatives 

• Transparent and rigorous governance and oversight on social value 
initiatives 

• Open communication, proactive engagement with local 
communities and volunteering initiatives

Stakeholder 
Engagement 

Ineffective and fragmented dialogue and 
engagement with our stakeholders to 
understand how to deliver social purpose and 
value, within the context of an ever-evolving 
business and social environment. 

• Stakeholders’ trust and 
confidence

• Players’ perception, 
experience and retention

• Brand and communication 
effectiveness

• Active cooperation, transparent communication and timely 
engagement with all stakeholders

• Shared strategy and clear identification of mutual support areas to 
reach each others’ objectives

• Original, interactive and engaging content sharing and 
communication with the public

ESG

ESG
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Introduction

Risk Management

Allwyn ESG 
Strategy Pillar

ESG Element 
Covered

Risks Related to Risk Risk Impact Risk Mitigation Strategy

Empowering 
People

Health &  
Wellbeing

Adverse impact on staff health, wellbeing and  
motivation. Staff performance negatively 
affected by external and internal factors, 
including levels of reward and recognition, 
initiatives and professional development.

• Workforce productivity and 
performance

• Talent attraction and 
retention, engagement

• Competencies and skills 
development

• Programmes and initiatives designed to enhance motivation and 
create a positive working environment 

• Remuneration and incentives are linked to performance, reward 
structure aligned to corporate goals

• Continually adapt and evolve workforce management to reflect 
capability and capacity requirements

Diversity &  
Inclusion

Reputational risk exposure resulting from failure 
to consider and manage diversity and inclusion, 
and leading to ineffective challenge, debate and 
consideration of diverse viewpoints.

• Brand values and corporate 
culture

• Stakeholders’ perception 
• Staff engagement and 

empowerment 

• Leadership driven diversity and inclusion outcomes, core element of 
Allwyn brand values

• Diversity of individuals, opinions and approaches as vital source of 
sustainable competitive advantage

• Collect, analyse and monitor feedback identifying strengths and 
opportunities 

Respecting  
the Planet

Climate Vulnerability to acute weather events 
(heatwaves, floods, wildfires and storms) and 
chronic shifts in climate patterns (changes in 
precipitation and extreme weather variability, 
rising sea level and temperatures).  

• Business operations and 
retailer network

• Facilities and valuation of 
assets

• Retail and digital distribution 
channels

• Robust business continuity, disaster recovery and crisis management 
response plans in place 

• Risk transfer mechanisms (insurance) designed to protect assets in 
case of damage / loss or liability

• Rebalancing the traditional retail and digital distribution  
channels

Transition Exposure to supply and demand volatility from 
changes in policies, technology, societal and 
market dynamics in response to the transition 
toward a low-carbon and more climate-friendly 
circular economy.

• Business and operating 
model

• Consumer preferences and 
engagement

• Supply chain and third 
parties

• Continuous product innovation to anticipate technology and 
consumers’ preferences changes

• Diversification within the supply chain designed to prevent 
vulnerabilities affecting resilience

• Long term commitment to an environmentally sustainable business 
model and corporate identity 

Business  
Ethics

Conduct Vulnerability to financial loss or enforcement 
actions due to potential misconduct of 
employees, third parties or retailer network, 
affecting consumer protection and market 
integrity. 

• Players’ base perception and 
loyalty 

• Credibility and Stakeholders’ 
trust

• Brand reputation and 
integrity

• Proactive approach to monitoring and addressing Code of Conduct 
and Charters failures

• Zero tolerance for unethical behaviour and misconduct, prompt 
redress

• Continuous monitoring of third parties quality, integrity, ethical conduct 
and regulatory compliance

Compliance Legal or regulatory sanctions or loss to 
reputation due to (own or third party) failure to 
comply with laws, regulations, rules, related self-
regulatory organisation standards and codes of 
conduct.

• Trust, integrity, values and 
brand expression

• Loss of exclusivity rights and 
licences

• Reliance on third parties

• Robust and pervasive compliance and risk culture, rooted to foster 
ethical behaviour and integrity

• Integrated system of internal controls, swift control failures escalation 
and response thereto

• Rigorous accountabilities, responsibilities and segregation of duties 

Fraud Financial or reputational loss resulting from 
fraudulent and deliberate actions of individuals 
internal or external to the organization, aimed 
at obtaining undue personal benefit at the 
organisation expense.

• Trust, integrity and corporate 
values 

• Credibility and Stakeholders’ 
trust

• Third parties sourcing and 
activities

• Rigorous governance over the comprehensive suite of policies, 
procedures and frameworks 

• Integrated system of internal controls, designed and deployed to 
prevent or detect fraud 

• Whistleblower hotline to report non-compliance, including fraud 

ESG

ESG

ESG
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Introduction

Our ESG Roadmap

We know that our robust approach to risk management will 
help us identify areas where we need to increase our focus to 
build an even more sustainable business. We have developed 
an ESG Roadmap to show our key priorities for the next year as 
shown below.

In order to come up with this prioritised 
list, members of our leadership team 
spent time reflecting on the areas 
where we could make the greatest 
strides forward with delivering against 

our ESG strategy. We produced a 
matrix comparing effort with impact 
and this helped us to determine the 
10 key roadmap activities we need 
to focus on over the next 12 months.   

Focus Areas Key Activities

Data Transparency Establish a data management framework and system at group level

Seeking ESG Ratings Obtain ESG rating from an identified ESG rating agency

ESG Reporting Standards 
& Frameworks

Work to aligning ESG Report 2022 to SASB Standards, GRI Framework  
and TCFD

Metrics and Targets Establish ambitious ESG targets, baselines and underpinning KPIs for each 
of our 4 ESG pillars

Education and Skills Implement ESG focused education and training for senior leaders and 
the board to enhance ESG knowledge

Ongoing  
Multi-Stakeholder 
Engagement

Set up robust multi stakeholder engagement to iterate ESG strategy to 
stakeholder expectations 

Engage with accreditation bodies, for example Science Based Target 
Initiative regarding any future net zero targets

External 
Communications 
Strategy

Develop external stakeholder communications approach regarding ESG

Cultural Transformation Develop a culture roadmap for Allwyn Group to further embed ESG across 
the business

ESG Partnerships Review and establish partnerships with strategically aligned organisations 
that support ESG ambitions

Third Party Assurance Work to obtaining third party assurance for 2022 ESG Report
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Delivering against this roadmap will 
help us strengthen our sustainable 
business model and communicate 
our progress more effectively with all 
our stakeholders.

Internal Policies

Our corporate governance is a critical enabler for our ESG strategy 
and helps us to make the right decisions at the right time in the 
right way. 

An important pillar of our ESG strategy 
is Playing Responsibly, an area 
underpinned by strict governance 
and regulatory requirements, as well 
as focus for the group to make play 
better for all. We prioritise activities to 
ensure responsible play safeguards 
are in place in all verticals offered. 
We undertake actions to protect 
customers at risk, limiting excessive 
play and ensuring our products are 
not played by underaged persons. 
We have controls and procedures 
in place to identify gambling related 
issues amongst our players before 
they materialise. 

As well as safer play and player 
protection, another one of the other 
material themes within the Playing 
Responsibly pillar relates to business 
ethics and compliance. The operations 
of our businesses are subject to 
anti-money laundering, anti-bribery, 

fraud detection and data protection 
laws and regulations, and economic 
sanctions programmes including those 
administered by national regulators, 
the United Nations and the EU. 

In order to ensure we have the 
right internal controls to mitigate 
associated risks, we have established 
a comprehensive system of internal 
policies and best practices across 
the entire business. The compliance 
system on the group level comprises 
of fundamental internal regulations, 
including mainly the anti-corruption 
and anti-bribery policy, AML policy, gifts 
and hospitality policy, whistleblowing 
policy and other crucial policies that 
summarise the core values and 
facilitate their understanding and 
interpretation and application of these 
values in the day-to-day operations. 
Similar systems are in place at the 
level of subsidiaries.

Austria Czech Republic Greece & Cyprus

Accreditations (WLA, ECA etc)

Anti-bullying and Harassment Policy

AML Policy

Compliance with Socially Responsible Advertising

Data Security Policy

Diversity & Inclusion Commitment

Responsible Gaming Strategy

Whistleblowing Policy

It is without saying the group promotes 
the principle of no tolerance. For example, 
we adopted strict provisions for 
interacting with government officials 
and prohibition on providing any 
form of gifts or hospitality to such 
persons. There are strict processes in 
place how to report and investigate 
any potential corruption related 
activity. The application of the 
principles to everyday practice is 
supported by a system of regular 
trainings. We have been focusing on 
building a quality compliance team 
of experienced professionals across 
all our businesses who coordinate 
their actions and harmonize their 
practices and regularly report their 
findings to the group level to ensure 
better control of policies adherence 
across Allwyn group.
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Playing ResponsiblyPlaying Responsibly

Robert Chvatal
Member of the Board and 
Chief Executive Officer

I am pleased to have worked with my 
leadership team in 2021 to continue 
to iterate and implement our safer 
play strategy. This is a core principle 
of our business as safer play is the 
centrepiece of what we strive to 
achieve in casual entertainment. All of 
our lottery operators are members of 
the World Lottery Association (WLA) 
and the European Lotteries Association 
and operate in accordance with their 
codes of practice. I am delighted to 
be able to report that all our lottery 
businesses hold the highest certification 
level (Level 4) delivered by the WLA.

Working diligently to prioritise safer 
play helps us to minimise harm 
and protect players whilst they are 
engaging with our services – and 
helps them to have fun too. We target 
the following activities:

An introduction from our CEO

These activities are designed to be 
a safety net around our players, 
including prevention of underage 
play. This ensures that any potential for 
problematic behaviour can be picked 
up and managed early on whether 
a player is visiting stores in person or 
online. We also continuously invest in 
training regarding player protections 
at every employee level to help 
improve player safety. Through our 
experiences in different markets 
and jurisdictions, our consolidated 
operating companies are well placed 
to exchange leading practice ideas 
to enable the group to keep up with 
developments in this area. 

Austrian Lotteries, SAZKA 
and OPAP all held the Level 
4 World Lottery Association 
Responsible Gaming 
Framework in 2021.

OPAP Group awarded with 
the European Lotteries 
Certificate of Alignment 
with Responsible Gaming 
Standards.

CASAG Group received 
recertification in line with the 
Responsible Gaming Standards 
developed by the European 
Casino Association (ECA).

We operate in a highly regulated 
industry and believe that maintaining 
strong relationships with governments 
and regulatory agencies, and a 
positive perception amongst all our 
stakeholders, is crucial. We also make 
significant financial contributions 
to the countries where we operate 
through community sponsorship 
initiatives, donations and taxes. 
Safer play initiatives will increasingly 
be an important focus of our financial 
contributions as they are so important 
to our success. We implement safer 
play principles in all our businesses 
and operations and encourage them 
to proactively take action including: 

• Creating a safe environment for 
players through, for example, self-
exclusion registers.

• Protecting underaged and other 
vulnerable groups through age 
verification systems, training of POS 
staff and product design.

• Educating the general public about 
problem play through activities such 
as annual training for employees 
and information campaigns.  

We’ve made progress in 2021 in these 
areas and remain convinced that with 
the help of technology advancements 
we will be able to even do more in the 
future. Some key highlights from 2021 
include our Czech business, SAZKA, 
which joined the Czech Republic 
Institute for Gambling Regulation, 
providing the opportunity to further 
develop binding rules that go beyond 
regulation. A priority for us in 2022 
will be taking even more steps to 
minimise harm. As an example, our 
Greek business is planning to launch a 
new Responsible Gaming Campaign 
to target all audiences reminding 
individuals about the importance of 
playing responsibly. More broadly, at 
group level, this will include further 
investments into predictive analytics to 
ensure any potential for problematic 
behaviour is caught early on. 

Looking after our players is of critical 
importance to us but we know there 
will always be improvements to make.  
As our ESG strategy evolves, so will our 
approach to safer play and I will look 
forward to telling you more about it 
over the coming months and years. 

Robert
CEO

2021 Key Activities
• Design – A risk-based design approach for games’ potential 

impact on player behaviour along with branding, marketing and 
distribution strategies. 

• Digital – Knowing and learning from our players online and 
across our 64,000 POS opportunities to play.

• Dialogue – Using digital generated warnings of potentially 
problematic behaviour to intervene with, and educate players 
towards, safer playing in real time. 

• Accreditation – Working globally to retain our Level 4 
Certifications, the highest provided by the WLA and other local 
responsible standards. 

• Investment – From our Board down to our 5,000+ employees, 
we give time and funding for training, internal and external 
consultancy as well as safety related product development.

Safer play is the 
centrepiece of 
what we strive to 
achieve in casual 
entertainment.
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Playing Responsibly

2021 Key Activities Looking Ahead to 2022

Austria 
Safer play is a fundamental principle of 
business at CASAG and its subsidiaries, 
including Österreichische Lotterien 
Gesellschaft m.b.H. (“Austrian Lotteries”). 
Player protection is an established 
practice in all companies in the group, 
and the corresponding measures and 
activities take many different forms. 
This includes mandatory training and 
education for employees, a dedicated 
Compliance and Responsible Gaming 
committee of the supervisory board, 
and a range of awareness raising 
programmes for its players and retail 
partners. CASAG Group has also 
established several partnerships 
with external initiatives including 
counselling centres and treatment 
facilities which offer further support to 
its players. CASAG Group is a member 
of the professional group of the 
Gambling Research Center University 
of Hohenheim. The objective of this 
group is to scientifically examine the 
range of topics related to problem play. 
The overall approach to responsible 
play in Austria is underpinned by our 
Responsible Play 5-Point-Program. 
As part of our approach, CASAG 
Group reviews both planned and 
implemented responsible play 
measures on a frequent basis during 
the year. This evaluation guarantees 
timely adjustments to any measures 
if necessary. 

In 2014, CASAG became the first 
gaming company worldwide to obtain 
certification according to the Responsible 
Gaming Standards developed by 
the European Casino Association 
(ECA) and it received recertification 
during 2021. Austrian Lotteries has 
also been recertified Level 4 of the 
WLA Responsible Gaming Framework. 

Czech Republic 
In the field of Player Protection in the 
Czech Republic, we have several tools 
– both regulatory and self-imposed. 
SAZKA’s Corporate Responsibility 
framework has been created in line 
with its Responsible Play policy and 
includes a comprehensive system of 
Player Protection measures across 10 
sections: Responsible Play Governance, 
Employee Training, Retailers, Game 
Design, Digital Channels, Advertising 
and Marketing, Treatment Referral, Player 
Education, Stakeholder Engagement 
and Research. Player protection is a 
critical part of the Responsible Play 
strategy and it provides tutorials to 
players about setting gaming limits. 
This will have helped us to have an 
above-average (vs market) share of 
players with set limits - 24% of players 
have a set maximal value of bets per 
day vs. 11% across the market and 13% 
of players have a set maximal time 
per day vs. 4% across the market.  

In 2021, SAZKA joined the Institute for 
Gambling Regulation which is an 
association of gambling operators 
in the Czech Republic. As part of our 
‘Play Wisely’ initiative, SAZKA also 
joined the Institute for Gambling 
Regulation’s ‘Count It’ program in 
2021 which is focused on highlighting 
how responsible decisions should be 
made when gaming. On top of this, 
we continue our partnership with 
Helping Hands in the Czech republic, 
a non-governmental organisation 
which offers expertise in the field of 
addictions and vulnerable young people. 
SAZKA financially supports Helping 
Hands’ operations as well as their 
research activities. And vitally, Helping 
Hands supports us with employee 
training and its responsible gaming 
communications. In recognition of our 
work in player protection, SAZKA has 
also been certified as Level 4 of the 
WLA Responsible Gaming Framework.

Greece & Cyprus
Responsible management of our 
Greek business is inseparable from 
other business activities because of its 
potential social impact. OPAP Group 
aims to create and offer the best 
products to the players by adopting 
the highest standards of integrity 
and responsibility while being able 
to produce value for its shareholders 
and the society in which it operates. 
In 2021, OPAP Group refreshed its 
Responsible Play Strategy. The strategy 
is fully aligned with the European and 
International Responsible Gaming 
Standards, as well with the Greek legal 
and regulatory framework. For the 
second consecutive time, OPAP Group 
received the “Level 4” Certification 
of the WLA for its commitment in 
protecting consumers and ensuring 
a safe environment for its players.  
Additionally, OPAP Group was awarded 
with the European Lotteries Certificate 
of Alignment with Responsible Gaming 
Standards for its true dedication to 
consistently incorporating Responsible 
Gaming principles into its strategy and 
operations. Some key developments 
that we undertook in the area of 
Responsible Gaming in Greece and 
Cyprus, in 2021, included the following:

• Identified excessive play cases via 
online analytics, contact centre 
escalation process and responsible 
gaming e-mail auto-detection (e.g. 
robotic detection of responsible 
gaming e-mails addressed by 
contact centre agents, trained to 
handle customers with problematic 
behaviour).

• Established the role of Responsible 
Gaming Ambassador to provide 
guidance to agents and PLAY store 
operators regarding management 
of players exhibiting problematic 
behaviour.

• Enabled proactive Excessive Play 
Identification using online analytics to 
identify excessive playing behaviour 
and share the Responsible Gaming 
newsletter. 

Measuring Progress 

Austria 
Prior to COVID-19, CASAG Group hosted 
Responsible Play conferences to 
engage with external stakeholders 
and build consensus on leading 
practice. These conferences were 
one of our group’s most important 
training measures for responsible 
gaming and included international 
experts sharing insights on responsible 
gaming. The conferences are 
planned to recommence in 2022. 
Previous conference speakers include 
the Executive Director from the National 
Council on Problem Gaming (NCPG).

Czech Republic  
In 2022, we will be reviewing the Ethical 
Code to ensure it is fit for purpose and 
in line with leading practice and the 
new rules set by the Responsible Play 
Framework. It will also be investing 
in updates to the Responsible Play 
training on offer to its employees. 

Greece & Cyprus
In July 2022, OPAP Group plans to launch 
a new Responsible Gaming Campaign 
targeting all audiences to remind 
individuals about the importance 
of playing responsibly. There will be 
various player touchpoints including 
responsible play days, in-store events 
with giveaways and gift vouchers to 
promote and communicate responsible 
play principles, leaflets, posters and in-
store jingles. To support the campaign, 
there will be a Responsible Play Week, 
run by the top affiliate partners to 
increase awareness regarding the 
overall campaign and encourage 
participation in the self-assessment 
tests and training exercises. 

Joining forces
During 2021, SAZKA continued its 
partnership with Helping Hands, a 
non-governmental organisation 
which offers expertise in the field 
of addictions and vulnerable 
young people. SAZKA offers 
financial support towards Helping 
Hands’ operations and research 
activities, whilst in parallel, Helping 
Hands supports SAZKA with 
employee training and its safer 
play communications.

A key priority for our group in 2022 is to improve our predictive analytics 
so we have the chance to engage with players at an early stage if any 
indicators suggest the potential for problematic playing behaviours. We are delighted that our group safer 

play policy is in place which sets the 
standards to be followed across our 
business. Similar safer play policies are 
also in place and aligned across our 
consolidated operating companies 
ensuring that we take a consistent 
approach to this critical element of 
our service offering. 

Over the next 12 
months across 
our four ESG 
pillars, we will 
be developing 
a consistent 
approach to 
identifying and 
tracking Playing 
Responsibly KPIs 
and will report 
on our progress 
in our ESG Report 
2022. 
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Partnering for Impact

Pavel Turek
Chief Global Brand, 
Corporate Communication 
and CSR Officer

I am proud to have taken on the 
role of leading Allwyn Group’s CSR 
strategy in 2021 as I know just how 
passionate our employees are about 
supporting the communities where 
they live and work. Giving back to the 
society and communities we live in 
is part of our people’s DNA at Allwyn 
and we harness that passion in two 
ways. Firstly, we drive greater returns 
for good causes from the lotteries we 
run as one of Europe’s leading lottery 
operators. Secondly, we supplement 
those efforts with CSR projects funded 
directly by Allwyn Group, helping those 
same motivated colleagues to give 
back further.  

Our aim is to support communities 
where we operate and to give back 
to the respective population. It is 
important for us to not only keep 
the communities healthy and active, 
but to also provide access to sports, 
culture and healthcare. We show our 
personal commitment to society 
through helping our employees 
get involved in local projects and 
by making a positive impact on the 
ground. We aim to inspire younger 
generations to take part in making a 
difference from as early as possible.

We play an active role in the communities 
in which we operate. We contribute to 
government revenues through taxes 
and funds raised through our lotteries 
to support good causes through 
sponsorships and donations. We ensure 
that any projects we support have a 
clear purpose so we can focus our 
efforts on providing help in ways that 
will add most value. 

• Sports – We supported the Czech 
Olympic Foundation which is 
focused on supporting children 
and helping them access sport, 
and also the football academy of 
the club FK Austria Wien. In 2022, our 
Czech business will continue the 
partnership with the Czech Olympic 
Foundation and has plans to focus 
more intensively on cycling as this 
is one of the most affordable and 
easiest ways for people to stay fit.  

Our focus is on the communities 
around us – be it by providing support 
in the area of sports, health, culture 
or broadly focusing on diversity 
and inclusion. As an example, we 
organise many sports events with 
a focus on various types of sports 
(basketball, volleyball or cycling, 
and in recent years also e-sports). 
We also create a database of sports 
clubs to help people get together 
and stay active. In the field of culture, 
we e.g. support the International 
Festival of Classical Music in Prague 
(Dvorakova Praha) each year. 

We also proudly donated to a wide 
range of projects and directly spent 
€32.4 million on communities in 2021.

• Health – We made a donation to 
support a number of initiatives 
including:

• OPAP Group’s continued support 
for the renovation of two Greek 
paediatric hospitals, “Aghia 
Sofia” and “Panagiotis & Aglaia 
Kyriakou” as part of the Children’s 
Hospital Renovation program. 
OPAP Group’s main priority for 
2022 is to complete both of these 
renovation programmes. 

• A campaign to inform citizens 
about COVID-19.

• A campaign for bone marrow 
donors.

• Cancer prevention programs

• Culture - We made donations to 
support museums, theatres, libraries 
and the “Donauinsefest” which is 
an open-air festival focused on 
promoting the local music and 
cultural scene.

An introduction from our Chief Global 
Brand, Corporate Communication 
and CSR Officer

The remaining 15% was distributed 
across a number of other good causes 
with some examples presented on 
the following page:

foster a culture of continuous learning 
about helping others, including CSR 
and the important role businesses 
play in society. 

Our sponsorship programmes continued 
in 2021 and covered a wide range of 
projects:

• Safer play - sponsorships to 
institutions providing gambling 
protection services, as well as 
services such as the KETHEA 1114 
Psychological Support and Advice 
Hotline. These projects aim to raise 
awareness and assistance concerning 
issues arising from problematic play. 
They provide support to gamblers 
as well as their families and friends. 
CASAG Group supports the Centre 
for Gaming Research (ZfG - Zentrum 
für Glücksspielforschung) via a 
cooperation agreement with the 
University of Vienna. This project 
conducts independent research 
into the gaming sector and was 
integrated into the Institute for 
Constitutional and Administrative 
Law of the Faculty of Law in 2005. 
The current main research areas 
include gambling law, the economic 
environment of gaming and betting, 
historical development, criminology 
and addiction research. 

• Sports - Olympic and Paralympic 
teams, local sporting teams but also 
leagues and federations across a 
number of sports such as football, 
hockey, basketball, shooting, swimming, 
athletics and sailing.

• Culture - symphony orchestras, 
theatres (Theater an der Wien, 
Raimundtheater, Burgtheater, Czech 
National Theatre, Theatre awards).

• Diversity and inclusion - We donated 
to non-profit organisations supporting 
people with physical, intellectual-
cognitive, psychological and/or 
sensory disabilities (association 
Licht ins Dunkel).

• Other - We donated to a program 
against family violence and an 
information campaign to support 
the Red Cross.

Apart from making financial donations, 
we also support communities by 
donating technology, furniture and 
instruments to schools and shelters 
for people in need. For example, we 
donated materials, furniture and 
sanitary equipment to the Athens 
Nursing Home for elderly people and 
also special equipment for housing 
needed by refugees. We also helped 
local healthcare systems by donating 
technology such as defibrillators, 
portable ICUs, and special equipment 
for a breast cancer centre. Additionally, 
during 2021, CASAG partnered with the 
“PCs for All” campaign providing 200 
personal computers for underprivileged 
families. The project is still ongoing 
with the number of donated PCs 
continuing to grow. The campaign’s 
main aim is to provide families in need 
with functional computers and other 
electronics, helping to address poverty 
issues in Austria.

We enjoy donating our time as well. 
By providing our employees with 
volunteering days, we allow them to take 
time out of their work schedules and 
give back to their local communities.  
Projects include Lichtblickhof which 
offers support to others through the 
therapeutic healing power of animals; 
assistance for senior citizens; community 
cooking initiatives; and assisting with 
donations during natural disasters.  
We also run interactive events for our 
employees on a variety of topics to 

43% of these 
donations supported 
sports projects; 
30% supported 
community projects; 
and 12% supported 
cultural projects.
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Partnering for Impact

At group level, we directly 
spent €32.4 million on 
communities in 2021 
through sponsorships, 
and donations. 

In November 2021,  
CASAG Group held its 6th 
DisAbility Confidence Day. 

OPAP named Sports 
Brand of the Year and 
Best Sponsorship Program 
(OPAP Champions), Sports 
Marketing Awards 2021.

During 2021, 87% of OPAP 
Group’s employees 
participated in volunteering 
activities across Greece.

SAZKA provided financial 
assistance to affected areas 
following the 2021 tornado in 
the Czech Republic.

Our partnering initiatives are not 
just focused on our own operations. 
We understand our value chain reaches 
beyond our own businesses and also 
includes our suppliers and agents 
selling our services. We work with 
these value chain partners to embed 
responsible business principles by 
offering training and recommendations 
about where improvements could be 
made. We believe that a sustainable 
value chain contributes to our objective 
of “making play better for all”.  

Our upstream partners are our suppliers. 
We expect them to act according to 
high business standards and enforce a 
robust compliance system. Across our 
consolidated operating companies, we 
support our suppliers by helping them 
to improve their sustainability policies. 
Allwyn Group strives to support local 
businesses and we recommend our 
suppliers do the same. This is a way to 
give back to communities and help our 
stakeholders make a greater impact. 

Our downstream partners are our 
agents, retailers and (across some of 
our consolidated operating companies) 
street vendors. We recognise the 
fundamental role our retail network plays. 

Sponsorships and Donations
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We expect our retail network partners 
to demonstrate strict compliance with 
applicable legislation and contractual 
requirements. We know we have a 
responsibility to support them by 
doing this, so we offer investment 
and training to ensure they remain 
compliant.  

The aim for next year is to increase 
our involvement with the communities 
where we are based and to facilitate 
opportunities for local citizens to get 
involved in our projects. We know that we 
will be able to make a greater impact 
by collaborating more closely with 
local communities and are excited to 
develop our plans for the year ahead. 

 

 

Pavel
Chief Global Brand, 
Corporate Communication 
and CSR Officer

2021 Key Activities

We believe that a 
sustainable value 
chain contributes 
to our objective 
of “making play 
better for all”.  

An introduction from our Chief Global 
Brand, Corporate Communication 
and CSR Officer
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Partnering for Impact

2021 Key Activities

Looking Ahead to 2022

Measuring Progress 

Austria 
CASAG Group will continue to run a 
number of initiatives in 2022 with several 
focusing on inclusion. This includes 
supporting the Inclusion Awards 
together with Lebenshilfe Austria. 
These awards recognise projects 
that enable people with disabilities 
to lead an empowered life based on 
equal opportunities. Another example 
is the Wings for Life World Run which 
is the world’s biggest running event 
and is in aid of spinal cord research. 
The flagship run takes place in Vienna 
although participation is possible 
from virtually anywhere via an app.  

Czech Republic 
SAZKA will continue to focus on getting 
and keeping young people active and 
will continue the partnership with the 
Czech Olympic Foundation. It plans 
to focus more intensively on cycling 
in 2022 as this is one of the cheapest 

Austria 
CASAG Group’s corporate volunteering 
programme was introduced in 2013 
and provides all staff with time to 
demonstrate their personal commitment 
to society. Employees can spend up to 
five working days a year volunteering 
for social causes of their choice. 

Czech Republic 

SAZKA also runs Olympic Multicontest 
which is the largest Czech sport project 
focusing on children’s sport classes. 
More than a quarter of all elementary 
schools in the Czech Republic are 
involved in SAZKA Olympic Multicontest. 
At the same time, the project is also 
available for individual classes outside 
of schools. It does not matter how 
talented the children are as the focus 
is on helping them to create a positive 
attitude towards sport and learn the 
importance of being active in their 
daily lives. 

Greece & Cyprus 
OPAP Group believes its role in society 
transcends its business activities and 
that it has the responsibility to support 
social growth and prosperity. Our Greek 
corporate responsibility initiatives and 
programs, that reach thousands of 
people nationwide, have the common 
objective of catering to the needs of 
society and more specifically younger 
generations.

To accomplish this, OPAP Group follows 
a coherent corporate responsibility 
strategy that is built on the pillars of 
health, employment, sport and sensitive 
social groups. In the area of Health, 
OPAP implements the Children Hospital 
renovation initiative. In 2021, despite 
the challenges of pandemic, 93% of 
the renovation was completed, with 
the objective being the completion of 
the project in 2022. In the area of youth 
sports, OPAP implements the OPAP 
Sport Academies program supporting 
18,000 young athletes from 178 amateur 
sport academies across Greece.  

We are proud of the impact that we’ve 
made across the group in 2021 but 
we want to go even further in 2022. 
In order to help us target our efforts 
in the areas where we can make the 
greatest difference, we have partnered 
with a specialist agency to help us 
measure the social impact of our 
projects and we will be able to share 
more information on this in next year’s 
ESG Report.

Over the next 12 months, we will be 
developing a consistent approach to 
identifying and tracking Partnering 
for Impact KPIs and will report on 
our progress in our ESG Report 2022.

The DisAbility Confidence Day initiative 
is another example of how CASAG 
Group is playing a role in driving social 
impact. This event, the 6th of its kind, 
is aimed at facilitating networking 
and collaboration for companies 
who want to drive inclusion of people 
with disabilities in business. 

During Autumn 2021, a team of 
employees contributed towards 
environmental protection in an 
area just outside of Vienna. Here, 
many dry grasslands suffer as 
a result of no longer being used 
for agricultural purposes, fall into 
disuse and become overgrown 
with bushes. Through pasture 
maintenance and tree pruning 
work, the teams’ efforts helped 
to restore these valuable areas, 
preserving local biodiversity. 

In Austria, we also support 
communities by providing regular 
donations to schools and charities 
as well as one off community 
events to raise money in the 
instance of humanitarian crises. 

A big focus for SAZKA is supporting 
young people. In Christmas 2021, 
we worked with 31 children from a 
Children’s Home and encouraged 
them to draw their wishes for sports 
equipment. These drawings were 
then sent to the Czech Olympic 
Foundation and with the support 
of SAZKA funding, the equipment 
was purchased and distributed 
to the children. Olympic judoka 
Pavel Petříkov and magician Pavel 
Dolejška joined SAZKA and the 
Foundation to distribute the gifts 
just before the holidays much to 
the delight of the children who 
received them.

Beyond our own operations, we require 
that suppliers in Austria follow the 
principles of the UN Global Compact 
and sustainable development. We are 
also committed to supporting the 
Austrian economy through our supply 
chain and in 2021, 92% of CASAG Group’s 
suppliers were based in Austria.

In the area of employment, though the 
innovative “OPAP Forward” program, 59 
small and medium businesses were 
supported, leading to the creation of 
2,260 new direct employment positions. 
Last but not least, OPAP Group remains 
by the side of sensitive social groups 
through a series of activities, such as 
“Wishing Ornaments” that engages 
people to realize children wishes, 
during Christmas. 

Aiming to engage the general public, 
the company launched the engaging 
and fun mobile app “Contribution 
Squad” in 2014, as a tool to invite people 
to participate in social responsibility 
activities and initiatives. In 2021, the app 
reached 320,891 total downloads and 
an increased engagement of users.

Emergency Relief is equally important 
to our Greek business. In April 2021, 
OPAP Group provided community 
support to Elassona in the form of 
donations, alongside its retail network, 
after the area was affected by a 
large earthquake. Additional actions 
were taken after the earthquake that 
shook the island of Crete. As part of 
this initiative OPAP supported OFI 
F.C., the friendly match organized 
by local team OFI F.C., sponsored by 
OPAP. The revenues were donated 
to support the restoration of a local 
damaged school. OPAP Group also 
played an important role during the 
pandemic as it provided thousands 
of gloves and protective masks to 
the Athens Nursing Home for elderly 
people, as well as to institutions 
supporting children, across Greece.

In 2021, 87% of OPAP Group’s employees 
participated in volunteering activities 
across Greece. These activities included 
the “Wishing Ornaments” initiative 
as well as participation in voluntary 
blood drives.

and easiest ways that people can 
get and stay fit. 

Greece & Cyprus 
OPAP Group’s main priority in 2022 will 
be to complete the Children’s Hospital 
Renovation program at “Aghia Sofia” 
and “Panagiotis & Aglaia Kyriakou” 
hospitals. This program began in 2014 
as both hospitals were in a bad state 
of repair and lacked basic operational 
functionalities. OPAP Group will also 
focus on continuing to support 
communities through the “OPAP Group 
in the Neighbourhood” program 
which aims to respond to significant 
local community needs such as the 
provision of health check-ups. Last but 
not least, in 2022 OPAP will recruit 10 
new Small and Medium businesses 
to the “OPAP Forward” employment 
program. 

Being one of the largest companies 
in Greece, our size comes with the 
moral obligation to systematically 
disseminate, deploy and promote the 
principles of corporate responsibility 
throughout our supply chain. In 2021, 
100% of our significant suppliers 
signed contracts with contractual 
clauses on sustainability issues (e.g. 

labour practices, environmental issues, 
impacts on society, and human rights 
including any type of child, forced 
and compulsory labour). Also, in 2021, 
OPAP Group collaborated with 2,781 
suppliers in Greece and abroad, of 
which approximately 92% were local 
suppliers.
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Empowering People

Jana Zabova
Head of Human Resources

In my role as Head of Human Resources, 
I see, every day, inspiring examples 
of activities taking place across the 
group aimed at empowering people. 
This includes training being provided to 
help our employees build their skillsets, 
volunteering days being offered to allow 
us to give back to our communities, 
and systems being put in place to 
ensure we create a workplace where 
everyone can flourish. A key highlight for 
me in 2021 is that our Czech business 
has continued to rank amongst the 
top employers in the Czech Republic, 
reflecting our continued dedication 
and commitment to our employees. 
Overall at Allwyn Group, we believe 
that employees who are engaged and 
empowered are key to delivering the 
highest standards and the greatest 
levels of innovation. That’s why we care 
about what makes working at Allwyn 
Group a rewarding experience for our 
employees. A big part of this is that 
employees feel supported by us to 
develop and grow in their careers and 
during 2021, a total of over €1.6 million 
was invested across the group in 
employee training. 

Listening to our employees is a critical 
part of understanding what matters 
to them. This may include health 
and wellbeing, having a leader who 
behaves in a way that supports our 
values and leadership commitments, 
feeling supported to develop their 
career, having the tools to do their 
job and being recognised when they 
do it well. Going forward, we are also 
planning to issue regular employee 
engagement surveys to ensure we 
capture more detailed feedback on 
an ongoing basis. 

Our people make our business. 
A priority for us has been building a 

work environment where people can 
be authentic and truly invested in 
their work. Allwyn Group is an equal 
opportunity employer and we do not 
tolerate any form of discrimination 
on the basis of gender, race, age, skin 
colour, nationality, religion, marital 
status, sexual orientation, background, 
physical or mental disability or any other 
grounds. This means that we consider 
the skills, experience, qualifications and 
potential of each of our employees 
over anything else. We recognise that 
diversity and inclusion unlocks our 
ability to innovate and to be creative. 
It brings different lived experiences and 
perspectives to a problem so that we 
are able to solve them in new ways. 
To continue to enhance the inclusivity 
of our workplace we have plans in 
place for 2022 to introduce Diversity 
& Inclusion workshops regarding our 

An introduction from our 
Head of Human Resources

2021 Key Activities

hiring processes. The aim of these 
workshops is to enable us to continue 
to build diverse and inclusive teams. 
More specifically, across our businesses 
there are plans in place to ensure 
they continue to attract and retain 
the best talent. 

We know there is always more we 
can do to ensure each and every 
one of us feels included and valued. 
In 2022, we will continue developing 
our people and culture plans to help 
us be the best we can be and I look 
forward to sharing more information 
in next year’s ESG Report. 

Jana
Head of Human Resources

Total investment in 
employee training in 
2021 – €1.6 million.

OPAP awarded Bronze for 
‘COVID-19: Resources for 
the workplace’ at the 2021 
Health and Safety Awards.

SAZKA ranked amongst 
top employers in the 
Czech Republic in 2021.

Austrian Lotteries received 
a Careers Best Recruiters 
award.

OPAP awarded Bronze for 
‘Most innovative use of 
Technology in HR’ at the 
Human Resources  
awards 2021.

Our people make 
our business. A 
priority for us has 
been building a 
work environment 
where people can 
be authentic and 
truly invested in 
their work.
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Empowering People

2021 Key Activities Looking Ahead to 2022

Austria 
CASAG Group received several awards 
during 2021 highlighting its commitment 
to attracting and retaining talent and 
providing an inclusive workplace for 
all. Awards include the Careers Best 
Recruiters award; and certification 
for Audit Beruf und Familie, awarded 
for personnel policy which respects 
and encourages broader family and 
personal commitments alongside 
work. In addition to mandatory 
onboarding courses and e-learnings 
for new employees, we also mandate 
refresher courses on a regular basis 
and has a specific curriculum that 
is compulsory for its leaders. In 2021, 
€845,000 was invested in employee 
training, up from €494,000 in 2020 
demonstrating the important focus 
which is being placed on upskilling.   

As well as training, broader personal 
development of Austrian workforce is a 
critical part of its approach with annual 
and mid-year performance reviews 
in place via the digital Performance 
Management tool. Managers and 
employees use this tool to establish 
performance goals and review 
performance and development 
throughout the year.  

Employees are also provided with a 
range of benefits including a company 
Doctor, home office provision, flexible-
working time and shopping discounts 
via its Corporate Benefits.

Measuring Progress 

Get in the Game
We also offer an internship 
programme “Get in the Game”, 
which was launched in 2017. 
In collaboration with several 
educational institutions, the internships 
are for up to 6 months offered to 
undergraduate students providing 
the opportunity to develop skills 
and gain experience in various 
functions including technology, 
commercial, retail marketing, 
finance and legal. The popularity 
of this scheme continues to grow 
and in 2021, 45 successful students 
out of 740 applicants were offered 
internships.

Austria 
We have several activities in place 
aimed at enhancing our Austrian 
workforce over the next few years 
including a large-scale leadership 
development program, set to launch in 
2022, and the introduction of a Female 
Talent Management Programme 
for 2023. CASAG Group also plans to 
increase the number of education 
programmes offered to young 
employees by offering internships as 
well as ensuring a stronger presence 
at technical schools and IT colleges.

Czech Republic 
SAZKA is regularly ranked within the 
four best employers in the Czech 
Republic and was thrilled to be 
amongst the top employers again 
for 2021. This is a recognition of the 
focus that is placed on looking after 
and empowering our employees. 
It provides several employee benefits 
including a ‘fit and health’ program, 
flexible working hours and locations, 
and discounted summer camps for 
employees’ children. 

Greece & Cyprus 
During 2021, OPAP was awarded 
Bronze category for two awards 
including ‘Most innovative use of 
Technology in HR’ at the 2021 HR 
awards and ‘COVID-19: Resources 
for the workplace’ at the 2021 Health 
and Safety Awards. We recognise 
the vital role of effective health and 
safety controls in the workplace and 
has a robust occupational health 
and safety policy in place. 

In 2021, consistent in the development 
and engagement of our people and 
in line with Fast Forward Strategy, 
OPAP introduced our “New Leadership 
Model” to OPAP’s Leaders. This model 
exemplifies the desired behaviours 
our leaders should exhibit. Specifically, 
Leading with Purpose, Building Trust, 
Customer Centricity, Developing People, 
Embracing Technology, Innovation & 
Change. In this context, the company 
created and used the “OPAP 360 
Feedback” tool to empower leaders 
by enabling them to recognize and 
further strengthen their leadership 
skills. “OPAP 360 Feedback” was 
implemented in collaboration with 
a leading consulting organization 
through its online platform, and was 
utilized in 2021 by Top Management 
and Directors.

With regards to employee training, 
despite the pandemic restrictions, 
we managed to fully digitalize the 
learning experience of our people. 100% 
of training hours were conducted via 
online solutions, including eCourses, 
Virtual Classrooms, eConferences, etc, 
on themes such as health and safety 
and responsible gaming. In 2021, 100% 
of OPAP SA and 87% of OPAP Group 
employees received training across 
a broad range of topics.

Czech Republic  
We plan to strengthen our approach 
to achieving a diverse and inclusive 
workforce in 2022 by implementing 
further benefits for its employees. 
This includes going beyond legislation 
by ensuring that LGBT colleagues 
have the same paid leave rights as 
non-LGBT colleagues. 

Greece & Cyprus 
In Greece, we plan to improve staff 
training and development by enhancing 
its digital training programmes 
offered to employees. This includes 
enriching existing online courses using 
new innovative learning techniques 
designed to reskill and upskill OPAP 
Group’s existing workforce. 

Increasing the diversity of our workforce at Allwyn Group continues to be 
a priority and we are introducing Diversity & Inclusion workshops in 2022 
to support our hiring managers. The focus of these workshops will be on 
highlighting the benefits of a diverse workforce and reducing unconscious 
bias during the hiring process. It is critical that all of our employees feel 
supported by our company policies and practices, regardless of their 
religion, family responsibilities, gender identities or disabilities. 

Keeping our employees safe is also a critical part of doing business 
responsibly and we know there is always more we can do. In 2022, we 
are organising First Aid training sessions as part of our dedicated health 
and wellbeing-focused days. During these days, colleagues have the 
opportunity to focus on their own mental and physical health by attending 
illness prevention sessions and personal health checks.

Acknowledging the shift to a hybrid 
work environment, we aim to further 
strengthen the development opportunities 
available to those working from home 
through its e-learning channel which 
was launched on the back of the 
COVID-19 pandemic. This channel 
provides employees with an engaging 
platform that facilitates self-driven 
learning and peer learning from home.

Training Investment

There are a number of different 
metrics which are tracked across 
our business relating to people. 
Over the next 12 months, we will be 
developing a consistent approach 
to identifying and tracking KPIs and 
will report on our progress in our ESG 
Report 2022. For this year, however, we 
are pleased to provide the following 
data and insights:

Across Allwyn Group, we invested a 
total of €1.6 million in training in 2021, 
helping our colleagues to develop 
their skills in a wide variety of areas.   

We currently track the gender split 
across Allwyn Group as is shown 
below. We will be placing a greater 
focus on the gender split across 
different grades in the organisation 
and will include this data in our next 
ESG Report.

Allwyn Gender Data

Note:  FTE figures as per 31.12. of each year

37%  
female

37%  
female

37%  
female

2019 

5,318 FTE

2020

5,054 FTE

2021 

5,048 FTE

2019 2020 2021

€2.2 
million

€1.6 
million

€1.1 
million
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Respecting the Planet

Jan Matuska
Chief Operating Officer

As the Chief Operating Officer of  
Allwyn Group, I am responsible for 
leading and overseeing the ESG strategy 
and for embedding an ‘ESG mindset’ 
in the culture of our organisation and 
the behaviours of our employees 
across all markets. Our ESG strategy 
aligns with the strategic direction 
set by our Board. The work we do to 
ensure responsible play, community 
engagement and the empowerment 
of people, are all critical parts of our 
ESG strategy. We also acknowledge 
and contribute to respecting the 
planet as we face into the challenges 
that climate change and diminishing 
biodiversity present in our daily lives. 

Being in a service-oriented business, 
our environmental footprint is limited 
compared to many industries. However, 
we are convinced that if we jointly 
improve environmental performance 
across our value chain, we will create 
a lasting impact by doing the right 
thing. Many of our employees are 
already passionate advocates for 
environmental protection. The main 
ways we contribute to the environment 
today is by monitoring and reducing 
energy consumption and greenhouse 
gas emissions, promoting sustainable 
supply chains and reducing our 
resource consumption.

In all of our businesses, we seek to 
reduce our negative environmental 
impact and optimise our energy 
efficiency. One highlight for me 
in 2021 was our Austrian business 
receiving recertification for ONR 192500  

(an Austrian CSR certification based 
on ISO 26000 which covers social 
responsibility best practices and 
effective actions). As part of the criteria 
for this standard, the environment 
must be considered a core topic to the 
business, highlighting our continued 
focus on minimising our environmental 
footprint. Environmental sustainability 
also plays a part in our building 
designs and operational practices. 
Our head office in Bořislavka Centrum 
showcases some leading environmental 
practices such as Gold certificate 
criteria in the Leadership in Energy and 
Environmental Design (LEED), rainwater 
harvesting and 20 charging stations 

An introduction from our  
Chief Operating Officer

2021 Key Activities
for electric cars in the parking area. 
We are accelerating the provision of 
charging points for electric cars across 
our businesses which has resulted 
in diesel usage for our vehicle fleet 
reducing. Electricity usage is also 
down thanks to a number of energy 
saving mechanisms including smart 
lighting and heating systems. 

But our ambition is to go much further, 
creating a lead role in selected markets. 
In 2021, we set a target to reach Net Zero 
by 2030 for our UK operations and we 
are keen to do more at group level as 
well. Two key priorities for 2022 include 
setting a target to reduce our overall 
greenhouse gas (GHG) footprint and 
developing an Environmental Policy. 
This policy will help us hold each other 
to account with making sure we are 
operating in line with our environmental 
obligations and aspirations. Across our 
businesses, CASAG Group has plans to 
set specific carbon reduction targets 
and OPAP Group is set to develop a 
specific strategy to reduce its CO2 
emissions by 2030. 

I’m proud to see such a wide range 
of activities taking place across our 
businesses to minimise any negative 
environmental impact. We must all take 
action now. I look forward to sharing 
our journey to help respecting the 
planet with you.  

Jan
Chief Operating Officer

CASAG Group was 
recertified for the ONR 
192500.

SAZKA’s office complex 
achieved LEED Gold 
International Certification.

SAZKA eliminated single use 
plastics across all its offices.
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Respecting the Planet

2021 Key Activities Looking Ahead to 2022

Measuring Progress Giving plastic a second life
During 2021, Austria’s leading sports 
betting operator controlled by 
CASAG Group, Tipp3, developed 
an upcycling initiative titled ‘I 
was once a tipp3 advertising 
medium’. The initiative was aimed 
at improving the sustainability 
criteria used by the procurement 
department, particularly in 
relation to the purchase of 
advertising materials. As part of 
the programme, old, no longer 
in use tipp3 promotional items 
were ‘upcycled’ into shopping 
bags, laptop shoulder bags and 
small take-away bags, reducing 
the overall amount of waste 
produced.

Austria  
In 2021, CASAG Group was delighted 
to receive recertification for ONR 
192500. As part of the criteria for this 
standard, the environment must be 
considered a core topic to the business. 
We strive to minimise any negative 
impact on the environment and has 
adopted various efficiency measures. 
This includes an extensive building 
management system with functions 
to optimise operating times in terms 
of energy and water consumption. 
The business has also converted to 
energy-efficient motors for ventilation 
systems and lifts, LED lighting and 
energy efficient refrigeration machines. 
With regards to water use, CASAG 
Group has introduced aerators at 
water supply points and adopted 
smart water metres across its sites. 

We have also implemented several 
initiatives to encourage recycling and 
reduce overall waste production both 
within its own operations and across 
its supply chain.

The environment is included within our 
Austrian business’ supplier Code of 
Conduct, requiring that at a minimum, 
suppliers comply with all legal 
regulations regarding the protection 
of the environment. Internally, we have 
various programmes aimed to tackle 
and reduce waste covering outdated 
IT equipment and smartphones, waste 
from printers and copiers and food 
waste from catering services.  

Czech Republic  
We are proud of our Czech business’ 
environmental credentials including 
having eliminated single use plastics 
in all SAZKA’s offices and moving to a 
new office complex that achieved the 
LEED Certification. LEED or “Leadership 
in Energy and Environmental Design” 
system is a popular way to certify 
green buildings based on for example 
energy, water and waste management, 
sustainability and innovation or 
regional and local context.

The new office complex Bořislavka 
Centrum, which officially opened in 
2021, holds LEED Gold International 
Certification. Some of the building’s 
features include rainwater assortment 
programs to reduce water consumption 
or warmth exchangers and elevator 
regenerative power to promote power 
efficiency. Moreover, the building has 
a green roof and copious vegetation 
on every floor to help create a healthy 
work environment.

Greece & Cyprus 
OPAP Group, through its Environmental 
and Energy Policy, is committed 
to conducting business in an 
environmentally responsible way. 
It acknowledges that the protection of 
the environment, energy saving and 
the conservation of natural resources, 
as well as the active contribution 
against climate change, are integral 
parts of responsible and sustainable 
business development.

As part of ISO 14001 certified 
Environmental Management System, 
OPAP Group effectively manages the 
environmental footprint of its operations 
by systematically identifying and 
evaluating the environmental impact 
of activities, as well as the activities 
of its suppliers. As a result, in 2021 we 
identified the following environmental 
aspects as the most important:

• Energy consumption

• Paper consumption

• Life-cycle management of hazardous 
materials (e.g. electrical equipment, 
toners, light bulbs).

We remain committed to reducing our environmental impact going forward, particularly relating to decarbonising 
our activities. A key focus for us in 2022 will be setting a target to reduce our greenhouse gas (GHG) emissions and 
we look forward to updating on our progress in next year’s ESG Report. We will also be introducing an environmental 
policy at group level to ensure we are able to stay aligned with our Respecting the Planet ambitions.

We will continue to implement our environmental and energy management programmes across our markets. 
This will minimise the negative impact of our operations on the environment and also ensure the recertification 
of existing environmental standards.

Electricity used in 2021

Diesel used for vehicle fleet

Gasoline used for vehicle fleet

As for all of our ESG pillars, over the next 12 months, we will be developing a consistent approach to identifying 
and tracking KPIs and will report on our progress in our ESG Report 2022. For this year we are pleased to provide 
the following data and insights:

Allwyn Group 
Total Units 2019 2020 2021

Electricity MWh 44,255 29,416 27,502

Diesel for 
vehicle fleet Litres 863,994 656,431 627,368

Gasoline for 
vehicle fleet Litres 230,382 256,873 279,873

Note: This table includes combined data from Allwyn’s consolidated businesses.

27,502MWh

627,368Ltr

279,873Ltr
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Respecting the Planet

Environmental, Non-financial Indicators

CASAG Group Units 2019 2020 2021

Electricity MWh 35,274 21,336 20,146

Total energy consumption 
(Electricity, gasoline and diesel) MWh 44,489 32,977 31,349

Scope 1 Emissions CO2 Tonnes 2,753 3,225 3,615

Scope 2 Emissions
(Market-Based Method) CO2 Tonnes 2,115 726 728

Scope 2 Emissions
(Location-Based Method) CO2 Tonnes 5,879 4,180 4,989

Water consumption m3 80,779 66,074 52,983

Diesel for vehicle fleet Litres 166,113 105,818 111,370

Gasoline for vehicle fleet Litres 25,859 21,262 25,398

Fleet breakdown - electric, hybrid, 
fossil fuel vehicle #

4 electric vehicles 
(11.4%)

3 hybrid vehicles 
(8.6%)

28 fossil fuel 
vehicles (80%)

5 electric vehicles 
(10.2%)

7 hybrid vehicles 
(14.3%)

37 fossil fuel 
vehicles (75.5%)

6 electric vehicles 
(10.2%)

8 hybrid vehicles 
(13.6%)

45 fossil fuel 
vehicles (76.2%)

Note: This table includes company vehicles of Austrian Lotteries’ field staff, remaining staff members plus electricity and heating energy consumption where data 
was available.

OPAP Group Units 2019 2020 2021

Electricity MWh 6,117 5,506 5,318

Total energy consumption
(Electricity, gasoline and diesel) MWh 12,467 10,829 10,594

Scope 1 Emissions CO2 Tonnes 1,713 1,436 1,422

Scope 2 Emissions
(Location-Based Method) CO2 Tonnes 3,870 3,467 3,215

Water consumption m3 60,815 56,312 67,987

Diesel for vehicle fleet Litres 442,226 310,779 273,970

Gasoline for vehicle fleet Litres 115,247 146,218 164,442

Diesel for heating Litres 79,913 79,898 90,030

Diesel for generating sets Litres 6,180 7,130 12,603

SAZKA Units 2019 2020 2021

Electricity MWh 2,864 2,574 2,038

Diesel for vehicle fleet Litres 255,655 239,834 242,028

Gasoline for vehicle fleet Litres 89,276 89,393 90,033
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Additional information

EU Taxonomy

As part of the European Commission’s Sustainable Growth 
Financing Action Plan, Regulation (EU) 2020/852 of 18 June 2020 
established an EU classification system for environmentally 
sustainable economic activities (EU Taxonomy).

The EU Taxonomy is a key instrument 
for the European Union to redirect 
capital flows toward sustainable 
investments and to help implement 
the European green deal. It provides 
companies, investors and policymakers 
with appropriate definitions for which 
economic activities can be considered 
environmentally sustainable. 

The Taxonomy Regulation establishes 
six environmental objectives:

Commission Delegated Regulation (EU) 
2021/2139 of 4 June 2021 established 
the technical screening criteria for 
determining under which conditions 
an economic activity qualifies as 
contributing significantly to climate 
change mitigation or adaptation and 
whether that economic activity does 
not significantly harm any of the other 
environmental objectives. This Regulation 
specifies that the classification of 
economic activities according to the 

European sustainability taxonomy is 
linked to the NACE classification system 
of economic activities established 
by Regulation (EC) 1893/2006 of the 
European Parliament and of the 
Council.

In 2021, economic activities of Allwyn 
Group did not fall into any category 
within this NACE classification and 
therefore no EU taxonomy disclosures 
are included in ESG Report 2021.

Explanatory Notes 
This report is an independent report on non-financial information for the year of 2021 of Allwyn International a.s. 
(formerly SAZKA Group a.s.), a company established under the Czech law having its registered office at Evropská 
866/71, 160 00 Prague 6, Czech Republic, Identification No.: 242 87 814, registered with the Commercial Register 
administered by the Municipal Court in Prague under file No. B 18161. The report has been prepared with reference 
to Section 32f et seq. of the Act No. 563/1991 Coll., on accounting, as amended. The report is referred to herein as 
the “ESG Report”.

The materiality principle has been applied in this report in line with the Guidelines on Non-Financial Reporting, 
2017/C215/01, issued by the European Commission. 

The report considers non-financial information on Allwyn International a.s.’s consolidated operating companies, 
namely CASAG Group, SAZKA and OPAP Group as they represent 100% of Allwyn International a.s.’s consolidated 
businesses. The report covers the period from 1 January 2021 to 31 December 2021. 

A reference to the annual report herein is a reference to the annual report of Allwyn International a.s. for the year 
of 2021.

In the ESG Report the following terms shall have the following meanings:

“Allwyn Group”  refers to Allwyn International a.s. together with its consolidated subsidiaries;

“Austrian Lotteries“ refers to Österreichische Lotterien Gesellschaft m.b.H.;

“CASAG”  refers to Casinos Austria AG;

“CASAG Group”  refers to Casinos Austria AG together with its subsidiaries;

“OPAP”   refers to Organisation of Football Prognostics SA;

“OPAP Group”  refers to Organisation of Football Prognostics SA together with its subsidiaries;

“SAZKA”  refers to SAZKA a.s.;

“Stoiximan”  refers to the Greek and Cypriot operations of Kaizen Gaming Limited;

We aim for our next ESG Report 2022 to be aligned with the Global Reporting Initiative Standards for sustainability 
reporting (GRI Standards) and the Sustainability Accounting Boards Standards (“SASB Standards”). This 2021 report 
makes the first step towards this alignment. 

Climate change 
mitigation

Climate change 
adaptation

The sustainable use 
and protection of 
water and marine 

resources

The transition  
to a circular 

economy

Pollution 
prevention 
and control

The protection  
and restoration of 
biodiversity and 

ecosystems
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2
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Where we all win.
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